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Part 2—How consumers can start the battle The telemarketing industry is enjoying huge profits from 
enormously increased—and often illegal—robocalling.Buy The Consumerist Manifesto: Advertising in 
Postmodern Times (Comedia) 1 by Martin P. Davidson (ISBN: 9780415046206) from Amazon's Book Store. 
Everyday low prices and free delivery on eligible orders.Skip to main content. Try Prime BooksAdvertising is 
no longer on the defensive. It has survived the snobbery of the 50s, the conspiracy theories of the 60s and the 
semiology of the 70s to be embraced and apotheosised by the 80s.


